
Equity Crowd Funding (ECF)

Distribution by Fundraising Amount
Campaigns & Issuers

Investors

RM500,000 and below

>RM500,000 and up to RM1.5 million

>RM1.5 million and up to RM3 million

Age Demographics Type

46%

31%

14%

9%

52%
31%

15%
2%

Below 35
35 to 45

46 to 55
Above 55

Retail
Sophisticated

Angel
Institutional

29
Successful
Campaigns

Amount
Raised

29
Successful
Issuers

Peer-To-Peer (P2P) Financing

Distribution by Fundraising Amount
Campaigns & Issuers

Investors

RM50,000 and below

>RM50,000 and up to RM200,000

>RM200,000

Age Demographics Type
Below 35
35 to 45

46 to 55
Above 55

Retail Non-Retail
(incudes Sophisticated, Angel
and institutional investors)

Digital Financing
in Malaysia

62%
24%

9%
5%

99%

1%

5883
Successful
Campaigns

RM418.63M

RM25.16M

Amount
Raised

1420
Successful
Issuers

72%

20%

8%

55%

24%

21%

Source: Securities Commission Malaysia as at December 2019


